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Basic process
automation

Robotic process
automation enables
organizations to
configure computer
software or a ‘bot’ to
capture and interpret
existing applications for
processing a transaction,
manipulating data,
triggering responses
and communicating
with other digital
systems.

LLARN

Enhanced
automation

Machine learning is an
application of artificial
intelligence that enables
systems to automatically
learn and improve from
experience without being
explicitly programmed.
Machine learning focuses
on the development of
computer programs that

can access data and use it

to learn for themselves.
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Cognitive
automation

Cognitive computing is the
simulation of human
thought processes in a
computerized model.
Cognitive computing
involves self-learning
systems that use data
mining, pattern recognition
and natural language
processing to mimic the
way the human brain works.
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Intelligent automation is the umbrella

for disruptive technologies Today'’s leaders are getting prepared to stay ahead
of this game-changing trend but conclusions show:
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Customer Intelligent
Experience Automation
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